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This course serves as an introduction to typography and communication 
design. Methods, strategies and processes for thinking creatively are investi-
gated. Emphasis is placed on solving typographic and communication design 
problems. Projects address the concerns of communication design, design 
principles, and materials and tools with an emphasis placed on typography. 
Prerequisites: Art 115. 

a s s i g n m e n t  w e i g h t i n g

Project 1: Alphabet: 25%

Project 2: Identity: 25% 

Project 3: Type Specimen: 25%

Exercises + Quizzes: 15%

Investment: Participation, Preparedness, Professionalism: 10%  

g r a d i n g  s c a l e

A 94% + B+ 87–89% B- 80–82% C 73–76% D+ 67–69% D- 60–62%

A- 90–92% B 83–86% C+ 77–79% C- 70–72% D 63–66% F 59% -

g r a d i n g  c r i t e r i a

� Project Management (20%) This encompasses the recording of process through a collection of   
 research, sketches, revisions, and refinement. It also takes in to account your time-management   
 throughout the project. In order to show your project management, you must:

1. Make deadlines, exhibit good time-management

2. Show research (visual and content)

3. Demonstrate exploration and analysis: Show a thorough collection of ideas and their development, 
through sketches/roughs/revisions 

4. Write a rationale that explains why you made various design decisions. 

� Conceptual Strength (20%) A concept is a well developed idea. Design concepts solve the design  
 problem and address specific audiences and objectives. Your design solution must:

1. Solve the design problem

2. Be appropriate for the audience/specifications

3. Be original and creative (developed beyond the obvious—were risks taken?)

� Design quality (50%) Typography, composition, color, hierarchy, and overall form. Your design must:

1. Demonstrate an understanding of design principles

2. Be well developed (composition and hierarchy)

3. Demonstrate strong typography (typesetting and typeface choices)

� Production quality (10%) Includes manual and technical processes. Your presentation must:

1. Pay attention to details and project brief

2. Have a clean file set-up (if applicable)

3. Demonstrate an understanding of technical specifications for color/final output and  
materials choices

4. Show a developed craft and handling of manual tools
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o u r  c l a s s  h a s  t h r e e  h o m e s

1. Classroom. Be here every time we meet, on time. When you miss class, you miss new ideas, work 
time, group work, discussions, crits, and all the points associated with those lovely things. Be here 
every time we meet. On time. 

2. Flickr. We’ll use Flickr to do critiques in-between class meeting times. Create a free account if you 
don’t have one. If you stick around in this department, you’ll probably run into the limits of the free 
account pretty quickly, so it’s worth the $25/year to go Pro (and $25 is, what, a fifth of your math text-
book?). Our group is called: “ART118_Fa2011, Section 001” or “ART118_Fa2011, Section 002”.

3. levit118.wordpress.com. That’s the class blog. I will be pointing you to good design online and post-
ing PDFs for all of the assignments. At the top of the home page are a huge set of pages (links) full of 
resources you will definitely find useful. Miss a meeting? Need clarification? Check the blog. 

l at e  s u b m i s s i o n s

Missing deadlines in your professional practice will lose you clients and credibility. Late projects must 
be turned in by the next class period and will be reduced by one letter grade. Projects one week late 
will be reduced by 50%. Projects will not be accepted after one week late. 

at t e n da n c e

Attendance is mandatory. Students are allowed 2 absences for illness, tragedy, or personal circum-
stance. After 2 absences each absence drops your grade by 3% (for example a B+ becomes a B, or an C 
becomes a C–). Showing up late, leaving early results in a ‘half absence.’ Two half absences = 1 absence. 
If you arrive late, you are responsible to make sure that I have changed your attendance record from an 
absence to a tardy — please do so only at the end of class.

b l o g s

Keep up-to-date with the class blog: levit118.wordpress.com
Make sure to ‘follow’ by clicking the button in the lower right corner. You will then be notified of all new 
posts and won’t miss a deadline ever! I will keep track of those who have ‘followed’ and assume you’ve 
read all posts due to this function.

Department activities/notices are posted on: psu.gd (coming soon)

psu aiga updates can be found at: gdpsu.typepad.com/aiga

It’s your responsibility to check these blogs regularly. 

t e x t

Getting it Right with Type by Victoria Squire. Please purchase as soon as possible.

t o o l s 
required :  recommended :
Self-healing mat Laptop
Sketchbook Printer (11x17)
Metal ruler Online Backup Service
Spray mount or Studio tac Monitor
Xacto holder and #11 blades
Bone folder

p r o c e s s  b o o k s

The process of a design project is incredibly important. Process books are required for every project in 
this class. In a 9”x12” Itoya presentation booklet (no 3-ring binders) you will collect:

•	 Sketches
•	 Visual research (other design work that inspires you for this project)
•	 Content research (readings and imagery you might use in some way)
•	 Rationale
•	 Various rounds and variations of the project

If in doubt—include it! This means, print-outs of image galleries, mood boards, lists, notes, brainstorms, 
web research, magazine/book photocopies, non-computer visual explorations etc. The more, the better.
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r at i o n a l e  pa p e r s

ra·tion·ale, n. Fundamental reasons; the basis.

The ability to talk and write cogently about design is a skill not to be underestimated. You will need 
to communicate clearly, both verbally and in writing with clients/art directors/peers, or you will have 
a hard time convincing people to take your design recommendations, let alone understanding theirs. 
Explanations like: “I chose that color because it looks cool.” aren’t convincing, and aren’t backed up by 
anything more than personal taste. If someone is paying you money for your skill/expertise/talent, they 
need you to be able to talk to them about it, as well as design it. At its most basic form, verbal and writ-
ten communication helps you ‘sell’ your idea—whether you are at the beginning of a project and have 
directions you’d like to try or you are showing design options to a client/art director and need to clarify 
design choices you made (for example: “I used this typeface because it is a historical reference to the 
type used on tonic bottles of the Victorian era—the style which we have appropriated to package this 
upscale skin care line”).

Included with each project will be your written rationale for your final design. In this paper, you will 
note why you made various final design choices: color, scale, paper stock, type selection, historical refer-
ence, photo vs. illustration etc. This is not a list or description of all the things you tried. It’s an explana-
tion for why you did what you did for the final piece. It is critical that you say why, not what.

Please make sure you both spell check and proofread your papers just as you would for any other 
college class—and more importantly like you would do for an email or document that you would present 
to an employer/client/colleague. 

s t u d e n t s  w i t h  d i s a b i l i t i e s

Students with disabilities who require special accommodations, those who have any emergency medical 
information that I should know about, and anyone who may need other special arrangements should 
discuss these with me no later than the end of the first week of the term. Students with disabilities 
should register with the PSU Disability Resource Center (ph: 503-725-4150) to document their need for 
accommodations and to obtain support services. If any personal issues arise during the term that affect 
your ability to successfully complete the course requirements, please notify me as soon as possible so 
that appropriate arrangements can be made. Help me to help you succeed; I don’t ask for total disclo-
sure, just enough information to be able to make your issue a non-issue.


